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STRATEGY

Numbers first (cash flow / margin)

10

5 Deal Availability, Area Research

3

Visit, Speak to Agents, Get a Feel

1 Pick your one



When your strategy changes, so may your area.

If you have more than one strategy you may have more
than one area.

The market may change in your area, so you need to adapt.

Become obsessed with the goals, but fluid with the method.

You can combine strategies (even in one area)
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