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MARKETING AND SOCIAL MEDIA 
- THE BASICS 

Business Users  
Globally 
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WHAT IS YOUR “BRAND”?
●Do you need a formal or informal brand?  (It depends)  

●What do you want people to think that you do? 

●What is the purpose?  What do you want to achieve?  Each need a different 
approach. 
 
         -  Angel Investment / Joint Venture Partners 
         -  Sourcing Clients 
         -  Buyers of your own stock 
         -  Buyers of a product/service that you are offering 
         -  Professional introductions  
         -  Increased network 
         -  Make business trips tax deductible…
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WHAT IS YOUR “BRAND”?
● Angels  
Social Proof, Testimonials, Numbers, professionalism, Values, fact based, 
opportunity (call to action) 
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Sourcing Clients / Buyers-  Numbers, value, 
deal examples, keep it simple - focus on basics
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Buyers of product -  Value (free) , Product Strength, 
Product detail, benefits to buyers, testimonials. 
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APPROACHES 
● What is personal brand and why is it important?  How important (relative to end 
goals)? 

● Old school vs new school  

● Friends vs New Audience   

● Personal Brand vs Company Brand  

● Growing a brand/audience or focusing on existing 

● Calls to action (encourage engagement)  

● Value adding
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STRATEGY 
● Varies by platform and by audience. 
FB Personal and Page, Instagram, Youtube, Blog, LinkedIn, Mail Campaign (we use mailchimp)  

● Volume of posting? Is there such a thing as too much? 

● Times for posting? 

● Cycle of posts  
                      -  Content  
                      -  lifestyle 
                      -  motivation 
                      -  property 
                      -  sale/offering     

● How do we judge engagement?  (Engagement over Ego) 
                                 1 message is better than 10 likes 
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DECIDE ON YOUR STRATEGY
● Identify your purpose / what you want to achieve?  (Your “avatar”) 

●Determine what you want your brand to be?  (personal vs company)  Why? 

●What do you want your message to be?  What would you like people to 
think? 

●How often will you post?  Where?   (Set reminders, Plan ahead i.e. Planoly) 

●What is your cycle of posting? 

● If you struggle for content look for inspiration.   Document.  Not every post 
has to be life changing.   

● Start with our Social Media Strategy Document 
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DEAL WITH YOUR OBJECTIONS
● Social Media is for Celebrities  

● Social Media is a distraction or you don’t have time. 

● “I don’t want people to know what I am doing” 

● “I don’t know how to / don’t like using social media.” 

● “I don’t have anything to post/  I struggle thinking of content.” 

● “I don’t want people to think I am showing off.” 

● “I always forget to post.”
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MARKETING MASTERMIND


