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* Do you need a formal or informal brand? (It depends)
* What do you want people to think that you do?

* What is the purpose? What do you want to achieve? Each need a different
approach.

- Angel Investment / Joint Venture Partners

- Sourcing Clients

- Buyers of your own stock

- Buyers of a product/service that you are offering
- Professional introductions

- Increased network

- Make business trips tax deductible...



WHAT IS YOUR “BRAND"? -
PROPERTY
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* Angels

Social Proof, Testimonials, Numbers, professionalism, Values, fact based,
opportunity (call to action)
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Sourcing Clients / Buyers- Numbers, value,
deal examples, keep it simple - focus on basics
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nathsm1th « Following
Citv of Bradford

quent.invest Well done
Nath

quent.invest | know
someone who is looking
for multiple property in
Bradford to use with
social housing, send me
a message if you want
more info.
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LOCATION - WARRINGTON

Warrington 5 a vibrant and fast growing town, in the well known and popular

county of Cheshire, England

it stands on the banks of the famous River Mersey

Is situated 18.5 miles (29.8 km) miles east of Liverpool, 16 miles (26 km) west

of Manchester and 8 mies (1
with ¢
has more than doubled since its designation as a New

to grow. Some of the UK's largest industry is based in

ity commuters. The population of the borough is 202,228 Its population

3 km) south of 3t Helens, making the area popular

thewr headquarters in the town amongst others

Town in 1968 and continues

t

warrington with corporations
including Vodafone, 02, United Utilities, Christian Salvesen and Ikea UK having
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dannyinmanproperty
Warrinaton. Enaland

dannyinmanproperty Now
that's what they call a
#propertyinvestment #deal .
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9O bedroom 7 en suite #hmo
#property bringing in
£42.120 per annum in
#rentalincome available
#forsale for £360,000

A rental #yield of around
12% in an excellent
#investment area with great
potential for future
#capitalappreciation . .
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If you want to get involved
slide into the DMs now
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Buyers of product - Value (free), Product Strength,

Product detail, benefits to buyers, testimonials.

~ ) dannyinmanproperty
@ Warrinaton. Enaland

- dannyinmanproperty Friday
@ njght fever . .
We will email - - - —— S S - A AN *
:,?;:t::c - \.'Elgv M(S‘CH Me .
—— e e @prosperitynetwork_
500+ committed
#propertyinvestors
Some serious
#propertymarket Zoom chat

What a way to spend your
Friday night talking all
things #propertyinvesting
and the impact of Covid19
short term and long term
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Prosperity Network is a community of
Business Owners and Property Investors
with extensive experience in the market.

We have come together to learn from and
inspire each other to succeed further

as well as our experience in the market

Get rich quick is dead. Wo want 1o
e

Learn contest in a stroctured
wWay, 3 Your Own DAcE, Covering

strotogies that are right for yo

Personal and relevant to you as
an individual - and provided by

|
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Monthly payments rather than

In person networking events
and Mastermind days Lo expand

Having spent years in the Property investment and Education markets,
we became frustrated and disillusioned with the offerings - so decided that it was
time to create a product based around feedback on the market needs and desires,

Constantly updated
and improved information
e 10 the many market

Changes

Accountability, education
& support -
presantation

comemunity
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dannyinmanproperty
Warrinaton. Enaland

dannyinmanproperty Sneak
peak. .
Or:

A,

The @prosperitynetwork_
brochure of what we are
planning to offer
#propertyinvestors and
#businessowners and the
relative costs is just about
done. .

~~

A bit later than planned, but
we didn’t want to push any
old crap out there, we
wanted to make sure the
model and the products
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APPROACHES

 What is personal brand and why is it important? How important (relative to end
goals)?

* Old school vs new school V/S

* Friends vs New Audience Cost to reach 2,000 audience

$900
Direct Mail

* Personal Brand vs Company Brand
* Growing a brand/audience or focusing on existing

» Calls to action (encourage engagement)

* Value adding
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STRATEGY

* Varies by platform and by audience.
FB Personal and Page, Instagram, Youtube, Blog, LinkedIn, Mail Campaign (we use mailchimp)

* Volume of posting? Is there such a thing as too much?

Daily Time Spent On Social Networking

* Times for posting? ot ot T T
153
144

* Cycle of posts
- Content
- lifestyle
- motivation

- property
- sale/offering

2012 2013 2014 2015 2016 2017 2018 2019

 How do we judge engagement? (Engagement over Ego)
1 message is better than 10 likes



DECIDE ON YOUR STRATEGY  pacmeniy
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* Identify your purpose / what you want to achieve? (Your “avatar®)
* Determine what you want your brand to be? (personal vs company) Why?

* What do you want your message to be? What would you like people to
think?

* How often will you post? Where? (Setreminders, Plan ahead i.e. Planoly)
* What is your cycle of posting?

* If you struggle for content look for inspiration. Document. Not every post
has to be life changing.

 Start with our Social Media Strategy Document



DEAL WITH YOUR OBJECTIONS pramerty
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» Social Mediais for Celebrities

* Social Media is a distraction or you don’t have time.

* “l don’t want people to know what | am doing”

* “lldon’t know how to / don’t like using social media.”

* “l don’t have anything to post/ | struggle thinking of content.”
* “l don’t want people to think | am showing off.”

* “l always forget to post.”



GET STARTED
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